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Investigating the Effect of Green Marketing Mix through the
mediating role of Corporate Social Responsibility on Brand Equity
and Costumer Purchase Intention (case study: products of Behpak

industrial corporate in Behshahr city)

Alireza AbbasiGorji
Ph.D. student in Business Management, Faculty of Humanities, Guilan University, Reza

Esmaeilpour
Associate Prof. in Business Management, Faculty of Humanities, Guilan University,

Abstract

Environment are far more important than the past in such a way that world business requires
that all companies should not harm the environment in all their processes. the purpose of this
study was investigating the effect of Green Marketing Mix through Corporate Social
Responsibility on Brand Equity and Customer Purchase Intention to products Behpak
industrial company in Behshahr city. present reaserch in terms of method is descriptive and in
terms of purpose is practical. the statistical population of this research is the consumers of the
products of Behpak industrial company in Behshahr city and from sampling method is
random method available. in order to collect data, a researcher-made questionnaire was
distributed among 320 statistical samples of this study. data analysis was performed by SPSS
and PLS softwares. the results showed that the Green Marketing Mix through Corporate
Social Responsibility has a significant effect on Brand Equity and Customer Purchase
Intention. the direct and significant effect of Green Marketing Mix on brand equity, corporate
social responsibility, customer buy intention and the direct and significant effect of Corporate
Social Responsibility on Brand Equity and Customer Purchase Intention and also the effect of
Brand Equity on Customer Purchase Intention was confirmed.

Key words: Green Marketing Mix, Corporate Social Responsibility, Brand Equity, Costumer
Purchase Intention.
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